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In a time of global commerce and the attendant restructuring of

agriculture, localized agricultural products and foodstuffs may represent

a way of reviving added value and contributing to the maintenance of

employment in rural areas.

For those actors and stakeholders working towards the development of

territories or supply chains, this book aims to provide the keys to

understanding such products and adopting a more rational approach to

value-adding initiatives. 

The text looks at the situation in France and provides a methodological

guide to identifying the questions, difficulties and thinking processes

entailed, without ever falling into ready-made solutions. It also serves as

a brief introductory work that invites the reader to explore the different

aspects of the cultural dimensions of origin-based products – dimensions

often evoked but rarely apprehended in the framework of a rigorous,

operational approach. Or it can be both at the same time: a guide to

awareness and a guide to action, highlighting what gives sense and value

to these products. Tradition, shared skills, reputation, local and historical

roots are decoded here in the context of a constant two-way reference

between conceptual definition on the one hand and on the other hand

keys for action, supported by numerous concrete cases.  

The book was conceived and produced by two researchers from the CNRS

(Laurence Bérard and Philippe Marchenay) working in partnership with

local actors in agricultural and rural development. It forms part of the

second programme of research ‘For and About Regional Development’

which, in the Rhône-Alpes Region, was implemented and conducted by

the French National Institute for Agricultural Research (INRA), in partnership

with regional and government bodies (Rhône-Alpes Regional Council,

Regional Direction of Agriculture and Forestry, Rhône-Alpes Regional

Chamber of Agriculture).  

The English translation of this document was financed by the INTERREG

3C Regional Framework Operation ‘PROMSTAP: Promoting the stable-

to-table approach’  through the Extrapro sub-project. 




